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Please specify when you prefer your symposium to take place and estimated capacity 

(remember that symposia are expected to have a 90 minutes duration) 

 

Indicate when you prefer the symposium to take place.  

  

Indicate the estimated number of attendants 

Estimated number of attendants (required room capacity): 30 

 

Brief description of the topic and the symposium dynamics 

Describe the content of the symposium  (max. 300 words) 

Why does aesthetics raise so much attention in contemporary management and organisation 

studies? Of course, the fact that symbolic and aesthetic values have come to be fundamentals of 

our “experience economy” (Pine and Gilmore 1998, Postrel 2003) seems to be an acceptable 

answer. Still, such an answer should not overlook how aesthetics, as a conceptual domain, can 

also contribute to a more fundamental understanding of nowadays organizations (Ramirez, 

1996; Riot & Bazin, 2013; Strati, 1992; Taylor & Hansen, 2005). 

Originally concerned by reintroducing subjective and sensory experience in organizational life, 

researches in organizational aesthetics have then opened new ways in which to conceptualize 

the dynamic relation between form and matter in organizations (Guillet de Monthoux 2004), the 

role of aesthetic knowledge and objects in organizational practices (Barry & Meisiek, 2010; Strati 

and Gherardi 2012), or, more recently, the processes of “formativeness”, a concept which “comes 

from aesthetic philosophy and [which] denotes the process by which phenomena (for instance 

an object or a work of art) acquire form within working practices” (Gherardi & Perrotta, 2013, 

p.1.). 

Nevertheless, while such focus on form, matter, processes and practices, echoes other research 

works on processes, objects and artefacts (P. R. Carlile et al., 2010; Paul R. Carlile, Nicolini, 

Langley, & Tsoukas, 2013; Ewenstein & Whyte, 2009). It seems that the relationships between 

these various traditions need to be investigated further. For instance, as recently noted by Riot 

and Bazin (2013), “as today, there has been little exploration of the various relationships 

between work, art and socio-materiality depending on the frame of experience within a given 

society, organization, group or sub-group” (p. 202). “ 

To gain insight into this viewpoint, this symposium wants to bring scholars together in order to 

engage in questions related to aesthetic, forms, processes, objects, and artefacts. Could these 

notions be articulated despite different traditions? Is this an impossible task? Are new notions 

necessary? 
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